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The Role of Marketing through Social Media for Increasing Sale of Processed

Agricultural Business: A Case Study of Albarakat Thai Herb Company Limited
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Abstract

Albarakat Thai Herb Co, Ltd operate food supplements business. The instant
fingerroot drink is a food supplement containing yellow krachai, lime, and honey. Health
benefits of fingerroot can be juiced up. It maintains a balance of both male and female
hormones. It lowers the risk of getting prostate cancer, breast cancer, cervical cancer,
allergy, and also prevents other diseases. The main target customers are those with health
problems aged 40 years and over. From the performance, the company still has a small
amount of sales. Because there is no marketing operation to build a customer-based and
create a brand. There is a marketing concept and sell online primarily such as media
dissemination via radio and cable TV and the exhibition. The research result found that sales
increased 123.1 percent compared to the sales before entering the project is 10 percent
through Facebook and Line. Therefore, the relevant agencies should have continued
development of entrepreneurs to reach the international level. There should be public
relations to promote food groups continuously to upgrade to be a 5-star OTOP product, is a
good product for the province and national level.
Keywords: Marketing through Social Media, Increasing Income, Processed Agricultural

Business
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